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WAIKIKI WINDS DOWN 


Once filled with visitors, 


Hawaii’s main tourist 
destination has turned 
into a “ghost town” 


By Allison Schaefers 


aschaefers@staradvertiser.ccom 


nce-bustling Waikiki is 

so quiet now that 

when Kathryn Henski 

stands on her balcony, 
the “Call of the Wild” comes 
to mind. 

Lions are roaring and 
monkeys are hooting at the 
nearby Honolulu Zoo. Birds 
are singing happy tunes. 

“The animal kingdom is 
coming alive. Otherwise, it’s 
pretty quiet and peaceful. 
Nobody can complain about 
the loud mufflers anymore 
— nobody’s out,” said 
Henski, who is a Waikiki 
Neighborhood Board mem- 
ber. “It’s a ghost town with 
few exceptions.” 

Prior to government 
crackdowns to stop the 
spread of COVID-19, Waikiki 
was the heartbeat of the 
state’s economy, contribut- 
ing 6% to the state’s gross 
domestic product. Locals 
complained of overtourism, 
and the anti-development 
crowd warned any more de- 
velopment would turn it into 
a concrete jungle. 

Now, the region is barely 
pulsing as the state tries to 
stop the spread of COVID-19 
cases, which Saturday 
jumped to 151. There were 
29 new cases — 19 from 
Honolulu. 

Strict social distancing 
practices designed to flatten 
the new coronavirus curve 
have slowed tourism to a 
trickle. On Friday, the sec- 
ond day of the state’s 14-day 
quarantine for all passengers 
arriving on trans-Pacific 
fights, only 159 visitors came 
into Oahu, and probably not 
all were Waikiki bound. 

“We sent out an all-hands- 
on-deck to get visitors out of 
there by Thursday,” said 
Jack Richards, president and 
CEO of Pleasant Holidays, a 
Hawaii wholesale travel 
seller. “The airlines are re- 
ducing capacity — soon | 
don’t think any of them will 
even be flying.” 

The mass exodus of visi- 
tors, along with a desire to 
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A heart lit in red lights from empty hotel rooms was seen on Friday night at the Waikiki Beach Marriott 
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ss to the staradvertiser.com website, the print replica edition, and our mobile/tablet apps. 
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Resort & Spa. More than 100 hotels, many of them in Waikiki, have closed statewide. 


Drive-thru virus testing ramps up 


About 260 people were screened at the Waipio Peninsula Soccer Complex in Waipahu 


By Rob Shikina 


rshikina@staradvertiser.com 


About 260 people were 
tested Saturday for corona- 
virus at a drive-thru screen- 
ing site at Waipio Peninsula 
Soccer Complex, one of two 
pop-up screening events 
this weekend on Oahu. 

Asecond screening will 
be held from 8 a.m. to 2 p.m. 
today at Kakaako Waterfront 
Park, where another 2,000 
people are expected to 
show up for a free test, said 
Dr. Scott Miscovich, who is 
leading the effort. 

Miscovich said he was 
equipped with 1,000 test kits 
for this weekend. About 
1,200 people showed up for 
a test Saturday, but only 
those that met certain crite- 
ria — such as virus symp- 
toms with a history of travel 
or contact with a person 
who tested positive for 
coronavirus — got tested. 

Also Saturday, the state 
Department of Health said 


the tally for coronavirus 
cases increased by 29, in- 
cluding one minor, bringing 
the total COVID-19 cases in 
Hawaii to 151. The Health De- 
partment also warned about 
the dangers of using non- 
approved antimalarial drugs 
for treating coronavirus. 

The city, which is working 
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with Miscovich on drive- 
thru testing events, said the 
two this weekend were be- 
ing offered to increase the 
number of screenings and 
testings for Oahu residents. 
“Each week there is a 

much better understanding 
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About 1,200 peo- 
ple showed up 
Saturday at the 
Waipio Peninsula 
Soccer Complex 
to be tested for 
COVID-19. Only 
those that met the 
criteria were able 
to take the test. 
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staradvertiser.com/ 
coronavirus. 


More keiki meals 
Nonprofits step in to 
supplement the grab- 
and-go meals for kids. B1 


e Mauna Kea telescopes 
close in response to 
stay-at-home order. B1 

e US. Sen. Brian Schatz 
on Saturday released 
a resource guide for 
small businesses. A10 


° Game Bureau forced 
to rethink outreach 
strategy amid rules on 
social distancing. A4 

e President backs away 
from call for quarantine 
of three states. A8 


INTERNATIONAL 
e In Indonesia, students 


aim to help workers 
on the fringe. A11 


COVID-19 POSITIVE* CASES 


As of March 28 at noon 
COUNTY COUNT 
Honolulu 108 
Hawaii 10 
Kauai 11 
Maui 16 l 
Pending 4** 
Out-of-state 2 
Hawaii resident 
TOTAL 151 


*Includes presumptive and 
confirmed cases provided by 
the state Department of Health 
** Pending identification 

of county 

*** Hawaii resident 

diagnosed out of state 
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